WINDFALL FOR TRAVEL & HOSPITALITY
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Find your next customer and

drive revenue

Increase new bookings by identifying
profitable travelers and guests.

The Windfall Difference

Unlike legacy data providers with low

accuracy and outdated data, Windfall
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What segment type do you want to create?

Net New

(o))

Al Expand your existing CRM by leveraging Windfalts database.

leverages proprietary algorithms to

deliver accurate, up-to-date, and

TAM

Q Based on your segment, Windfall wil display both insights on the total

actionable insights to help businesses

target the right individuals and drive

Segment My Data

$ Use my data to analyze cohorts, generate insights and retarget

revenue. populations.

Windfall's Coverage
90M

US Households

VA LN

Total Wealth Tracked

18.1IM

Affluent Households

Example Use Cases

Uncover New Opportunities Boost Customer Response

Surface new sales and marketing
opportunities with an accurate
understanding of your customers,
markets, and marketing influence.

Drive greater response to messaging
and campaigns by leveraging life events
and other attributes for targeted
engagement within your workflows.

il

Acquire High-Value Leads Drive Incremental Revenue

®

it

Identify core segments within your
customer base and engage them with
targeted campaigns that drive

Locate and acquire net-new leads who
look like your ideal customers and have a
high likelihood to book and drive business

value. re-engagement, upsells, and cross-sells.
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H OW It Wo r ks Mid-Atlantic Trial Shoppers

© state Includes

Windfall identifies your most profitable
customers across your systems, surfaces VN 7 y——
critical insights, and fuels cross-channel \
campaigns to supercharge marketing ROI.

AND X Do Not Contact

West Coast Lapsed Buyers

Leverage Windfall intelligence to acquire

new leads who are likely to have a high D state || incuces
lifetime value and strong propensity to AND | 5 Last Transaction Date
convert.

AND | X Do Not Contact

UWINDFALL

Maryland x | District of Columbia x
Virginia x| West Virginia x

Equals 1

Equals False

OR

Before 05/01/22

Equals False

Supercharge Insights and Campaign Performance

Identify E
Uncover and prioritize | 8_ I
0-0-0 Q

segments within first and
third party data that are
likely to engage and drive
revenue.
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Measure

Understand the true ROI of
campaigns with online and
offline attribution that
includes data measurement

Understand

Leverage meaningful,
accurate insights to identify
key segments and surface
opportunities for sales and
marketing engagement.

Engage

Establish and cultivate
lasting relationships at
every touchpoint with the
right message at the

and matchback. right time.
Since we applied Windfall's intelligence to our focused customer
acquisition approach, we've been able to accomplish our —S——»- ?I?é'EEJUNEW

customer acquisition and lead generation goals while keeping
spend very low. We owe a tremendous amount of success to the
modeling we've done with Windfall.”

Tom Filippini
Founder & CEO

Windfall is a people intelligence and Al company that gives marketing, sales, and analytics teams actionable insights. By

democratizing access to people data, organizations can intelligently prioritize go-to-market resources to drive greater
W I N D F A L L business outcomes such as identifying high value targets, understanding customer personas, and increasing conversion

rates to maximize ROI. Powered by best-in-class machine learning and propensity modeling, Windfall activates insights

into workflows that engage the right people for each respective organization. More than 800 data-driven organizations
use Windfall to power their business.




